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[10] &34 HAE
s 7] A8 asus A3y CEX g An AL ks A 24
1 | 1 |Adey 17296 | AlZSh Food Science 31 3 1712 5] 3] 2| AEyysty
) Ae | 10881 | 2a)ertEE Food and Beverage Cost Control| 3 | 3 |[A%| 5 | 3 | 2 |9xakdzxe)stal
2 Agl ] 11%1 | ARy EsE Consumer behavior for foodservice| 3 | 3 | AF| 4 | 2 | 2 |zt
2 | Ae| 08999 |zF3t Culinary Science 303 (A7 6 2 2| INzxYEH
3 | 9 el | 16415 | F=EEEEC)AD) |Food Tech(Capstone Design) 31 3 AR 5 3 2 |9z
Agl | 16218 | 2RISR} Global Food Culture 33 (AR T 1] 2| Sz
[11] 3= S|
| IRl
ALz . .
2% Tsh) AEY [ Y g Subject / Descriptions
SEEAYEE S Global Food Culture
2k A &3te] 7|8 7]E)d-e A3} Study in the relationship between food and
A 1 AA AR A9 Exo| #3 E4 | culture, and comparative analysis of food ¢
(712) & olaiztt. qeo) 7193 AaE #3491 | ultures across the world, especially their ind
A 23 F87 Z2HS FHHoE Yol o ZMH Al ividuality and universality.
33} A AZste] thgk A A& ZtEE gt
Zd 338 Culinary Science
AE A FE HEF 722 wgow zuHAA Z| Provides a basic understanding of the compos
(622)  doju= AE< oztety WS 8k 9 ition of foods, changing structures and physic
Y= Auysta, A4 2 8% 4 Uk | al chemical characteristics of cooking process.
AEg Food Science
NEQ 7z AF Fo FE gwt JESH 5549 E The structure, type, and nature of general ing
33} (532) o FZ, FF, A4, 4F U =AY redients and special ingredients contained in fo
B 2 AFgoFatz el 98 So tidte] o] | od, the form of existence in food, and the rol
3l gt e of food nutrition are given.w food products.
Q) A7tz Food and Beverage Cost Control
B A7te] 284 #AElE 2 £YS5U &3 The efficient of cost brings a benefit aug
(532) £ 7t A8 ASE 79, A4, A | mentation effect at once. purchasing, storag
LIRARES %, Fjo] ol277tA] &8-S uotsle] & e, marketing channels of various foods, stor
%8 87 £ A7t By Hs FgEdth age and inventory control
' Y4 2u YT E consumer behavior for foodservice
(445 o akelo] #HY AuHS A8k 4| A study of consumer behavior in purchasin
Hzke] #H M 28 olZ~ElY, H | g Foodservice products with an emphasis of
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&% (KSA) #EY [ Y& Subject / Descriptions
5, A%, &4 2 AEAD FA tid A | consumers’ lifestyle, attitude, and behavior.
A1g w3t
FEHAGFZEDA]) Food Tech(Capstone design)
FUAY olojtjo}E FEsy FH I B Create kitchen-related ideas and study cont
d gold FIAHEA FHE zkE A %A ents for the purpose of nurturing talents wi
A5 < 5H0Z 3= YgoE FY A4 | th creative and comprehensive design capab
(532) a3t FoeHa #d Z4E FUEF0E dites related to food tech and Learn how t
ofoltjo} A&y AAFE A2 E3 FZ |0 operate and develop capabilities through
a9 aad Fuets osa /Y 5 capstone design.
g5 ZAFEFE e UEs A2E gl
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