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1 el | 00000 (W Ho]& el =%=+o] |Chinese Media Content 303 (AR 4] 4 2 [ZEosh
g4 | 00000 | P@FF=o] Travel tourism Chinese 303 (AR 4] 4 2 |ZEoEsl
e | 08646 |EEIAE Tourism Marketing 303 AR 4] 2 4 BABAHAE
4 A | 00000 |A8F=ro]=227] 11 |Practical Chinese Writing II 3 3 AT 4 3| 3 ZHoi=sly
I 00000 |F-3}efAd o Cultural commentary in Chinese 303 (AR 4] 4 2 [ZEoEsh
2 | Hd | 09016 |#FYEE Tourism Behavior 303 [A7| 4|3 3 [@EAG
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¥ 5EL 7%, Alg, AR AR AF5H, KSAE 22 Knowledge(A4)), Skill(7]1<), Attitude(Bl =)E 2)m g

o
o Z](krs_Ar)% }E59 | FEHA Subjects / Descriptions
P AFF=0 Travel tourism Chinese
N B Zole AjZo] /A" FojBFE9 This lecture is a subject of the newly open
(442) AARETY wHFoZA o3} FFHo ed Chinese Tourism Interpretation and learn
z30) EAslE $30] 338 9 F=o] E4S 8 s Chinese conversation and Chinese sentenc
zz83 %f:&q. es specialized in trave‘l anq tourism.
e = Cultural commentary in Chinese
AE  op B3z F3olz H%3A d|Asl | This class focuses on gaining the ability to
@2) wee nzry 2us Eu WA AAF profidently explain our culture in Chinese. F
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A& AerE =2 25 A ; gy
als KSA) }Ed | =) Subjects / Descriptions
o2 FTRIWI o AL {32, E3}irst, learners go through the process of expl
AES HASIY oldfsle #AS At |oring and understanding our history, relics, a
olE B3 d& A& FTHoE & I3} nd cultural products worth promoting globall
7] g 5 HE AES S y, and then practice interpretation and trans
lation to explain our culture well in Chinese.
#AUE Introduction to Tourism
wEe ofd, Ao, AAel &4, il | Overview of the tourism; topics include the
e HFAAe] T/ B BE 9 /), #3F history of tourism, its definition, and the di
(532) Aol e 5 B 7|2EHE Wl fferent types of tourism resources and dev
e o] &7kA ANEAQL #Fe] EA ML elopment with emphasis on the basic under
A8t FEolth standing of tourism and issues as related to
the tourism business.
ABAT Tourism Law
H3F Adoly B3 Aol Qlojx el o]&3} Examination of the laws regulating the tour
#2749 Az AAE gotsled BQd #3371 EHE 7]E ism business and tourism policy. Emphasis o
&3} G3) = Skt oo AR Wl #FAEW n the practical aspects of tourism-related r
2 7et #F #E Je oldl mEE FA| | egulations.
AT APAH S olefFOo RN BT}t HEH
A #3F A7 7Y wigs RHoE
wHPALE Tourism Resources
#Fo ol FHe 9] FHe #3F A Study of effective management of tourism
N AL BF, gostn £3), #3902 2 resources based on the knowledge of conce
433) S7HA7F =& B3, Wed, 94 £33} pts and classification methods for cultural h
A, AHE EAE Tl gk 7184 4]S eritages and historical sites.
nigto 2 APAYe] §8&3 o) gded U
& ehs g
W A3
Bl (KSA) FEY [ Y& Subject / Descriptions
712551 Elementary Chinese(1)
FTo]e JEAHoZ nE T30 AP This course is the first step of Elementary
712 B 727}t HE FZo|th. FFole g Chinese course. Students enrolling in this ¢
(622) 2 71z=EH, 2719 97 < 5. ourse will be able to practice Chinese pron
unciation and to learn the basic of element
ary level grammar, reading and writing.
Z30] 712%F=91Q2) Elementary Chinese(2)
Z28 3] szole JEFAHLE BE F=o #AF This course is the first step of Elementary
712 B9 727} HE FZo|th. F3o]e & Chinese course. Students enrolling in this ¢
(622) 2 71=EH, 2719 7] < 53 ourse will be able to practice Chinese pron
unciation and to learn the basic of element
ary level grammar, reading and writing.
Nz 70135} Chinese Conversation
@352 | e=olel Z1ARl E@el B ofs)7t A Understanding the basic sentence pattern o
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Subject / Descriptions

#29 | g
golof 3l & o Askd 2YTRE B
T 5 dx 5YL W)

kst T 532

Al T=ol 23} Fdo] WA,

f the Chinese seonhaengeo must be obtain
ed, and, more complex grammatical structur
es and can use to create the ability to lear
n Chinese language training.Parallel.

FTHEIGEE Chinese Listening & Expression
ES S0l 7]EAHQ Bl it ols)r} *d Focuses on the understanding of grammar
235) gEojop 3, & © Agd EHFZE structure and the practice of Listening skill
gotsty &8 T F e THE b Ooko}ﬂ s and Speaking skills.
el 719 Eatr] FHol “é%%ﬁ}.
TS5 AEFD Chinese Reading Practice(1)
A8 D}Oh‘ﬂ A2o EAES FEsto 2R A2 |Prepares students for the advance Chinese
532) &T%ﬂr o] 3] %%91 EXS wobslar|reading course through the reading practice
~%°P 2 3, ushdolxd = A | of various genres of short paragraphs.
AL 31 % F 9}_‘7—_% Eiz=g
TS AFD) Chinese Reading Practice(2)
A8 thorsl A2o) BRES FE3toen A= | Prepares students for the advance Chinese
(532) 9 AEHI o3 8o EAS 795t al reading course through the reading practice
SEI=ES ’E}D%, ushdoA zdPd YA of various genres of short paragraphs.
oo A+ U=E 3t
T dEs A man in power in China
N Fojst Rofo] 7|zt Hi F3089] Students acquire the general knowledge ab
(242) E7gd ZAs A8 £A48 o3 out phraseological, orthographic, linguistic h
g ojsta} ol 3 |EZ A& 53 istory based on the peculiarity of Chinese 1
=3 inguistics.
H| A Y 2550 Chinese Economy and Related Language
= AAS} SHE FA O g5 oM | First, it needs that understanding about Chi
AL FF B 284U 4L 5390 nese economy is most important purpose of
(622) this class, and second, it is necessary for s
tudent to understand of Chinese people eco
nomic life and languages.
ALFTTASXI] | Practical Chinese Writing I
B A8 Fo] BAS 714 FFolo 71 It is a lecture in which a native-speaking p
433) A A7E7] 98t Yoiwl w7 AA rofessor gives face-to-face feedback in ord
o Fows egst= ool er to write practical Chinese sentences clos
est to Chinese.
AgFTAS2N Practical Chinese Writing II
B ZoE st Eo] 3 #d 2FoM F In this lecture, a native-speaking professor
AR Fo] 25 £ A9E Unlste 9 conducts the most suggestive Chinese writi
433)  ojml w7t ?i.“g 3¢ thd IS ¥ ng through face-to-face feedback with stud
ato] 74 AAEQl F3o] 224712 Z# ents in case students perform Chinese writi
Eia=g ng in Chinese-related practice.
vt o] 26l 2530 Chinese Media Content
A% 29 2% AX vAE F3) Fst= 29 | This course uses various contents that are
442) =22 Fg3te ZFFo]2 &atE P4S accessed through Chinese media to learn C
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#5535 [ & Subject / Descriptions

=9 HA EAE=9 troFst AR  hinese. Learners can get the latest trends
A, FBe AxolE Jd 4= and diverse information from China, and le
o wAHE T Hagh £ arn many new words. They also learn how
3= to collect and use the information they nee
d through Chinese media.
Cultural Tourism
In this study, we can comprehend analyses
234 mFo] WX of various cultural and tourism factors affec
2 A8ty E3] 2E|ting tourism industries. All of students know
EAS wotdtz o]Z how to understand various tourism cultures.
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Tourism Management
w33 AENEA #F A4S 2 93h7] Functions and methods of management as r
5} 3 X<9d, % elated to the tourism including travel agenc
¥4 #d |y, hotel, and tourism-related business.
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Tourism Marketing

gol ok Al 7]¥E Study of basic theory and practice of mark
3 4| eting as related to the tourism including ty

3, AA33a, pes of tourism market, its size, research m

3o 7 E ethod of tourism market, planning, and adv

3 21 | ertising.

#4749
s A%
20

Tourism Behavior

+ | Analysis of factors affecting consumer beha
)5 | vior to develop systematized management p
% |ractices of tourism business.
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A Comprehensive Design of Culture Tourism

3} | Develop awareness and understanding of cu
lture tourism to understand the status of cu
ltural tourism and related problems in order
to suggest new cultural tourism products.
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